
 

      

 

 

Meeting with stakeholders  

In the context of the preparation of Guidelines on the calculation of share of European works 

on video on demand catalogues and on the definition of low audience and low turnover 

(Article 13.7 of the revised Audiovisual Media Services Directive) 

 

27
th

 February 2019 

Albert Borschette Congress Center, Rue Froissart 36, 1040 Brussels 

Room 0D 

Interpretation  

from and into EN, FR, DE, IT, ES 

Agenda 

14:30 – 17:30 

I. Introductory remarks  

a. Presentation by the Commission 

 

II. Overview of the main relevant issues 

a. Presentation by the Commission 

 

III. Open discussion  

Participants will be invited to present their views taking as a basis the following guiding 

questions: 

1. Calculation of the share of European works in the catalogues of on-demand 

audiovisual media services (Article 13.1) 

 

- What are the advantages and disadvantages of the different methods of calculation 

(e.g., hours, titles, episodes)? 

 

- Which is the most effective way of calculating the share considering the specific 

business models of on-demand audiovisual media services? 

 

2. Definition of low audience (Article 13.6) 

 

- Considering that audience share is a concept primarily applied to broadcasting 

services, how can it be applied to on-demand audiovisual media services? On the 

basis of which indicators could it be measured (e.g. number of subscribers, 

number of downloads…)? Which reference market could be used (e.g. all on 

demand audiovisual media services, all households with broadband 

connection…)?  

 

- How should it be determined whether a media service provider has a low 

audience? Is there any relevant experience based on exemptions already applied 

by Member States? 

 



 

      

 

- How should it be determined whether a media service provider has a low audience 

when it is present in several national markets? 

 

 

3. Definition of low turnover (Article 13.6) 

 

- How can it be ensured that the calculation of low turnover takes into account the 

different sizes of audiovisual markets in Member States (recital 40)? 

 

- How should it be determined whether a media service provider has a low 

turnover? Is there any relevant experience based on exemptions already applied 

by Member States? 

 

- How should it be determined whether a provider has a low turnover when it is 

present in several national markets?  

 

- How should the turnover be calculated when the provider also offers other 

services beyond audiovisual media (e.g. a single subscription fee gives access to a 

number of different services)? 

 

IV. Any other business 

 

 

 

 

 

 

 


